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Emergency Medical Products chooses Capgemini to drive digital transformation initiative

New omnichannel commerce site streamlines purchasing and boosts conversion by 47 percent

New York – July 6, 2021 – Capgemini today announced its e-commerce transformation engagement with Emergency Medical Products (EMP), an online provider that specializes in the distribution of medical and safety supplies to businesses, first responders and other healthcare professionals. The site, BuyEMP.com, was delivered in six months to meet increased safety and preparedness concerns. In addition to a lift in conversions, the average order value (AOV) is up by almost 30 percent since launch.  

EMP wanted to address customer feedback and implement a commerce solution that could give visibility into the supplier’s product inventory. With more than 10,000 products, customers not only needed to find the right products quickly, but also wanted insight into product status and availability. EMP selected Capgemini because of its strong strategic capabilities and its vast technological expertise within its North American Digital Customer Experience (DCX) practice.

“Our customers are the heart of our business, and we are dedicated to helping them save lives and improve patient outcomes,” said Andrew Love, Vice President and General Manager at Emergency Medical Products, a subsidiary of Sarnova, Inc. “Capgemini understood our goals from the onset of the project and delivered tremendous value. Not only has the site created an improved customer experience, we have seen an increase in conversion rate, average order value, and session duration – and significantly improved back-end service team efficiencies.” 

To evolve the customer experience and create an omnichannel shopping journey, Capgemini’s DCX team implemented SAP Commerce. The new site includes revamped product detail pages highlighting product features and inventory status which helps reduce service inquiries and resolution times as customers have full line of sight into product information. Streamlined site navigation is mobile-optimized and includes a smoother path-to-purchase and checkout functionality, driving an increase in conversion and average order value (AOV).

Capgemini also brought efficiencies to EMP’s loyalty program, EMP Rewards. The points-based system encourages customers to make purchases on the site to accrue points for future product discounts. The SAP solution enables new promotional capabilities for customers, including action-based points for filling out a survey. Customers can also view their loyalty status and track points in an interactive dashboard. The program has proven to be a key business driver with a significant uptick in engaged and repeat customers. 

“The new Emergency Medical Products site offers a host of customer experience enhancements for the end-users and EMP employees. Capgemini is proud to be an integral part of the transformation team,” said Jonathan Brassington, Head of Digital Customer Experience, Capgemini in North America. “We look forward to building on our work with the Sarnova family of brands, while continuing to support business growth and scale digital initiatives.”
Click here to access the case study.
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Capgemini is a global leader in partnering with companies to transform and manage their business by harnessing the power of technology. The Group is guided everyday by its purpose of unleashing human energy through technology for an inclusive and sustainable future. It is a responsible and diverse organization of 270,000 team members in nearly 50 countries. With its strong 50 year heritage and deep industry expertise, Capgemini is trusted by its clients to address the entire breadth of their business needs, from strategy and design to operations, fueled by the fast evolving and innovative world of cloud, data, AI, connectivity, software, digital engineering and platforms. The Group reported in 2020 global revenues of €16 billion.
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Any statements in this release that are not historical facts are forward-looking statements as defined in the U.S. Private Securities Litigation Reform Act of 1995. All forward-looking statements are subject to various risks and uncertainties described in SAP’s filings with the U.S. Securities and Exchange Commission (“SEC), including its most recent annual report on Form 20-F, that could cause actual results to differ materially from expectations. SAP cautions readers not to place undue reliance on these forward-looking statements which SAP has no obligation to update and which speak only as of their dates.

SAP and other SAP products and services mentioned herein as well as their respective logos are trademarks or registered trademarks of SAP SE (or an SAP affiliate company) in Germany and other countries. Please see http://www.sap.com/trademark for additional trademark information and notices.
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